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“Content isn’t the king, it’s the kingdom”, says 
Lee Odden, a USA based Digital Marketing & 
PR Strategist. Reading closely at what Lee 
said, gives us a deep insight into the 
interpretation of content. However, he has 
affirmed one point and that is, Content is what 
that guides the Marketing. Before we analyze 
further and understand what he said, we must 
be clear about the concept of Content 
Marketing. The best definition is given by 
Content Marketing Institute, a global content 
marketing education and training 
organization based in the USA.  They say, 
“Content Marketing is a marketing technique 
of creating & distributing valuable, relevant, 
and consistent content to attract and acquire 
a clearly defined audience – with the 
objective of driving profitable customer 
action.”  This definition in itself is quite 
elaborative. A content that has value and is 
relevant to the customer’s questioning while 
maintaining its consistency would definitely 
make the customer stay for the business.  By 
this definition and understanding of Content 
Marketing, one must infer that content is not 
solely about the words written on a web page 
or a social media post but it is the matter of 
the inquisitive nature of the customer. And 
with this latest trend of Content Marketing, it 
has become easier for marketers to give 
answers to their customers. 
 
To have a better insight into what opportunity 
this marketing trend is giving to the marketers 
and how is it satisfying the customer’s 
questions, let’s talk about Coco Chanel.  
Chanel is a famous Paris based luxury brand 
and is known for its class and sophistication.  
For someone, who has always adored 
Chanel’s products and wanted to afford them, 
must have always wondered about how the 
brand came into its being.  More to this, there 
must be other questions like how Chanel 
made it so big? Why is the brand so 
appealing?  These questions crop up in the 
minds of the people when they were already 
aware of the brand. Chanel understood the 
curiosity behind the nature of the brand 
amongst its potential customers. And 
extending to this, they have presented their 
answers in a very engaging and mesmerizing 
way. Their official website tells the story of the 
rise of the brand in the form of chapters 
depicted through short videos. From the 
chapter of the first perfume of Chanel which 
was Chanel N˚ 5, telling about how it was 
invented to how the brand diversified into 
different products, these videos are
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